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We recently 
had the 
pleasure to 
talk with Dr. 
Elizabeth 
Kohtz, 
the Dairy 
Quality 2020 
Veterinarian 
of the Year. 
Dr. Kohtz, of 
Twin Falls, 
Idaho, works 

closely with her dairy clients to improve 
cow comfort, ensure judicious use 
of antibiotics and eliminate residue 
risks, maintain accurate records, train 
employees in responsible animal 
handling, and guide farm practices 
for sustainable food production. 
Through participation in the Verified 
Premium Plus Program (VPP), her 
dairy clients earn premiums beyond 
grade & yield for their marketed dairy 
beef delivered directly to the beef 
packer. This engagement in the VPP 
Program strengthens traceability and 
transparency, while producing safe 
and high-quality milk and beef for 
consumers to enjoy.
Get to know Dr. Kohtz even more and 
the role she plays as a veterinarian! 

------------------

What attracted you to veterinary 
medicine? 
I grew up on a small dairy and row-crop 
farm in Twin Falls. I always remember 
being outside with my dad, helping 
him with tasks and having an inborn 
fondness and strong love for bovine 
animals. At a very young age, I knew 
I wanted to be a veterinarian and my 
mind on the matter has never changed. 
It’s honestly what I love to do.

What do you enjoy most about your 
work?
The main client I work with milks 
around 20,000 cows and we’re old 
family friends. I feel like I’m part of 
their team and enjoy helping them 
make decisions to be more profitable, 
in addition to impacting the health 
of their animals, allowing them to be 
the best they can be. Not only are they 
willing to do trials on different things 
like incorporating a feed additive, but 
they’re also an amazing family that 
wants to see what works best for their 
cows. 

What is your view on the influence 
the consumer and food industry or 
brand has on dairy production and 
animal care?
It’s great that consumers want to 
know where their food comes from 
and be more involved. For decades 

so many people were disconnected 
from where their food came from. 
However, we must be careful about 
the choices we make on the farm 
being solely consumer-driven. One 
of the reasons we had large farms 
with more confinement is because 
people wanted high quality, consistent, 
nutritious, and less expensive food; 
that’s a way farmers could go about 
doing it. Although consumers want 
certain choices, we still need to be 
sure it’s what’s best for our animals. We 
should never put in a guideline that 
the customer wants if it ends up being 
worse for our cows. 

For example, we had some students 
from our local community college come 
out to help on a pig farm, and they 
asked us if we clipped tails. At our farm, 
we don’t because we don’t have a need 
to. The animals have plenty of room, 
feed bunks are wide, and so there isn’t a 
lot of tail biting. In some facilities, even 
though they are meeting guidelines, 
because of genetics they need to clip 
tails. I don’t think we should say we can 
never and should never do it. If you 
need to for the animal to be healthy, 
then you should. Consumers might say 
they never want this done, but in some 
cases, it might be what’s best for the 
pig. 

https://www.DairyQualityCenter.com
https://dairyqualitycenter.com
https://dairyqualitycenter.com/what-is-vpp/
https://www.cavinessbeefpackers.com/
https://www.csbeefpackers.com/
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Dr. Kohtz - Continued:
If you could visit with the CEO or board of a major global 
fast-food company that purchases meat, milk, and eggs 
from farms like the ones you support, what would you say 
to them? What do they need to hear?
They need to know that the size of the farm doesn’t determine 
how well animals are looked after. It’s one of the biggest myths 
out there. Whether the farm is big or small, it is how well these 
cows are cared for that really matters. 

Similarly, what do dairy producers need to understand and 
embrace regarding consumer and food-industry needs?
Farmers need to keep an open mind when consumers are 
relaying what they want. It’s easy for us in agriculture to 
say, “Oh if they only knew” or “If only they took the time to 
educate themselves, they wouldn’t be asking these questions.” 
Consumers want to know animals are being taken care of, 
as well as understand where their food is coming from. In 
agriculture, we need to be more open to this and tell our story 
of how well we take care of our animals.  

In what way does the Dairy Quality Center (DQC) and its 
VPP program make a difference for you or your farms?
Knowing that you’re going to have a premium for sending 
good quality cattle for harvest is great. It’s a way to reward 
farms that are working hard to meet industry standards and 
succeeding in doing so. It’s nice to reward them for their great 
work and stewardship. 

Where does immune health fit into the equation of 
productivity? Profitability? Antibiotic stewardship and 
reduction?
I’ve been advocating to my clients for years that we need to 
focus on prevention rather than treating animals. We can do 
this by focusing on gut health, with the help of postbiotics and 
yeast products. 

In some situations, we analyze fecal samples and incorporate 
a feed that works towards addressing the bacteria growing 
in animals’ digesta. It’s extremely interesting to see how we 
can make these changes to help the overall health of the 
animal. Certain types of feeds or ingredients can also help 
increase their immune and gut health, supporting their overall 
wellbeing. Ultimately, consumers love to hear when we’re 
doing things to contribute to a healthier animal, rather than 
waiting for them to be treated after they get sick. It’s similar 
to what we do as humans by taking vitamins or nutritional 
supplements. 

Where does the inclusion of dietary yeast fermentate or 
postbiotics like Diamond V’s NutriTek® fit into immune 
health, and how you advise clients about health, 

productivity, and 
sustainability?
I keep trying to have this 
conversation. It’s honestly 
one of those things that’s 
hard to see. If you have 
a sick animal, you give 
it antibiotics, and it gets 
better - you can see that 
the medicine worked. 
However, if you have a 

herd of cattle, feed them an additive, and no one gets sick, it’s 
harder to tell if it was because of the product or if the animal 
had a good month. But I will say, I keep trying to get clients to 
try these types of products. One way to see results is to track 
the difference in an animal’s health during the period of use. 
When we incorporate immune support feed additives, they 
help with not just gut health but overall health as well.  

I think it’s also important to note that as we think about gut 
and immune health, it needs to become a joint conversation 
between veterinarians and nutritionists. We need to work 
together as a team. Ultimately, when we work together, we do 
the best work for our clients and have the most success. 

What kind of educational content or information can DQC 
be bringing to producers and veterinarians?
The quarterly RACE programs are great! Especially for busy 
veterinarians like myself. Getting to hear from experts 
across the country on different topics is super beneficial. It’s 
something my colleagues and I very much appreciate. 
------------------

The Dairy Quality 
Veterinarian of the Year, 
sponsored by Diamond 
V, is awarded by the Dairy 
Quality Center (DQC) to a 
veterinarian who has been 
in the Verified Premium 
Plus program (VPP) for a 
minimum of two years, 
and has the most dairies 
in the 90%-plus list on the walk-through audit – making them 
Sustainable Dairy Award winners. 

Health and Wellness Program
This new opportunity has been available 
for three months and is off to a strong start.  
Several dairies have enrolled, with even 
more expressing interest.  For more 
information call 515.838.3000!

Announcements
Digital VPP Certification Audits
We are pleased to announce that DQC is building a web-based digital capability to 
enter and store VPP certification audits.  While the current paper-based system will 
still be available, the digital system will provide veterinarians a faster, easier means of 
enrolling and completing reviews using phones, laptops, or other devices. Field-testing 
of the application will begin soon, with the goal of rolling the electronic platform out 
this summer. Stay tuned!

https://www.diamondv.com
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Getting to Know American National Insurance
When you become part of the Verified 
Premium Plus (VPP) Certification program, 
you acknowledge a commitment to 
producing high-quality milk and meat 
within a verifiable set of production and 
management practices. This commitment 
pays off in many ways, including 
establishing eligibility for a credit on 
certain coverages available through our 
insurance partner, American National 
Insurance (ANI). 

DQC has partnered with ANI for several 
years, helping producers in Pennsylvania, 
New York, Vermont, and other 
Northeastern states capture insurance 
credits through their VPP certifications. 
Recently, we had the pleasure to talk with 
two American National employees, Carrah 
Daley - Farm & Ranch Market Manager, 
and Debbie Murphy - Ag and Commercial 
Specialist, to discuss their roles and 
learn more about their partnership and 
program. 

Here’s what they had to say.
------------------
American National is a multiline insurance 
company that has captive agents across 
the country as our field force. We can 
provide everything from home, auto, 
life, and business insurance, as well as 
specializing in insuring farms and ranches. 
What sets us apart is that we’re a one-stop-
shop. Often, people need to go to different 
sources for different types of insurance. 
With ANI, everything is taken care of by 
one knowledgeable local agent. We also 
evaluate businesses and farms and look at 
what they value the most in terms of their 

property, their liability exposures, and in 
some states we cover their employees for 
workers compensation. By looking at their 
needs, we put together a proposal which 
reflects the coverages that work best for 
their specific operation. 

From an Ag perspective, a typical client 
would be a family farm - often times 
multigenerational - or a corporate farm. 
The products we offer can fulfill many 
needs. From personal lines to life insurance 
to estate planning to farm property to 
machinery, and animals - we can help with 
it all. 

When it comes to the Dairy Quality Center, 
DQC complements us and our customers 
very well. The DQC program ensures milk 
quality and animal care; our goal is to 
ensure farms are a good quality farm. From 
a risk perspective, to have these types 
of programs in place is a perfect match. 
Typically, it shows that a farm owner cares 
about his/her animals and property - that’s 
a great compliment to our products. It also 
shines a light on farm herd management 
practices and the things they’re already 
doing for their federal and local inspectors 
that they ship milk to. It works well with 
their environmental plans, as a lot of 
farmers need those inspections in order 
to subscribe to available dairy subsidies. 
Farmers must be cognizant of waste 
management and things of that nature. 
Ultimately, it rewards them for good herd 
management with the credit on our policy. 

One of the opportunities we see for dairy 
producers regarding risk management 

is documentation. Many times it’s easy to 
know what you’re doing, but if you don’t 
write it down and someone’s not available 
to answer potential questions that may 
come up, it could cause problems. The key 
is to have everything documented. From 
an insurance standpoint, we look for similar 
things in terms of management of the farm 
and assessing the risk. Some things we look 
at include, whether the farm is clean and 
well-organized, and if the cows are being 
taken care of. Doing these types of things 
can produce credits on the farmer’s account. 

The final thing we wanted to hit on is 
something many dairy producers may not 
realize when it comes to risk management 
and insurance, and that is to make sure that 
their insurance policy stays up-to-date. Too 
often when the policy arrives, it goes in the 
bill drawer. Time passes, and things don’t 
get updated. It’s important to realize that 
what is included in the policy at the time 
of a claim is what will be covered if a loss 
happens. Make sure you have the proper 
valuations on your current policy and make 
sure it reflects your farm today, not three 
years ago. Long story short…keep things 
updated! 

Want to know more about DQC’s 
partnership with American National? Click 
here.

Did You Know? 

As readers know, the pandemic has impacted consumer dining and food-purchase behavior. The depth of those impacts, 
in some measures, is significant. Some impacts will last, and others may only be temporary. Here are some insights gleaned 
from consumer-insights work NPD Group recently conducted in March 2021.

•  As of February 2021, 50% of employed consumers were still working from home versus 3% in February 2020, just before
the pandemic surge.

•  The 25% drop in restaurant occasions in Spring of 2020 far exceeded drops that occurred during the oil crises of the
1970s and the six national recessions experienced since then.

•  As re-openings slowly expand, restaurant occasions are up 45% in recent weeks versus the 35% decrease we saw 12
months ago.

•  Even before the pandemic, a higher percentage of meals were being sourced from the home when compared to prior-
year periods.

• “Convenience” steadily gains influence on consumer food purchasing: From 2013 to 2020, the percentage of consumers
who completely agreed with the statement, “Convenience is most important in the food I eat”, rose from 6.6% to 10.1%.

https://dairyqualitycenter.com/insurance-savings/
https://dairyqualitycenter.com/insurance-savings/



